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Visitor Payback in Cumbria

The Tourism and 
Conservation 
Partnership

‘Not for profit’ company set up in 1993 to 
work with businesses to fundraise for 
conservation. 

Three staff members, 250 business members

We’ve raised a million pounds so far…
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How we work

Businesses join as members (cost ranges from 
£50pa to £1,000 pa). This is how we fund our core 
running costs.

The business then chooses a conservation theme or 
project.

We help members to fundraise through their 
customers by providing marketing support.

Visitor Profiling and 
Changing Attitudes
English Tourism Council Survey 2002

Consumers aged between 45 and 64 
exhibited particularly positive attitudes 
towards sustainable tourism practices

Over 80% would choose a ‘green’ (i.e. with 
an accreditation) provider over one without

65% would pay more to stay with a provider 
committed to good env. practices
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Third Sector Magazine 27.02.08

Search Engines and booking 
services
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Conservation Themes

Wildlife and Wilderness
(Reserve Sponsorships, Red Squirrels, Watervoles…)

Access
(High Level Paths, Cycleways/Bridleways, Miles without Stiles…)

Culture and Community
(Environmental Education, Interpretation, Historic Structures…)

The Climate Contribution Fund
(Carbon ‘sinks’, Renewable Technologies, changing peoples’

behaviour…)

Fundraising Activities
‘Opt Out’ Voluntary Levy
(The most popular method – usually £1 on a bed night or stay)

1% Revenue
(The concept of 1% for the planet)

Sponsored Product
(Where a percentage from the sale of a service or product is 

donated)

Fundraising Events
(Various activities, co-ordinated by the member business)
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